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Thank-you for considering The Clever Robot Inc. for your Internet project. Before a project begins, we use the following questions to investigate and learn more about you, your company and its goals. Please take a moment to fill out the following questionnaire, save a copy and upload it in Step
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Email: contact@thecleverrobot.com
Website: www.TheCleverRobot.com 

Part I: Company Contact Information

Company Name:

Company Address:


Address 1:

Address 2:

City:                                         State:

Zipcode:

Company Phone Number: 


Company FAX:


Company Website (if applicable):


Company Facebook (if applicable):


Company Twitter (if applicable):

Contact First Name:

Contact Last Name:

Contact Phone Number:

Contact Email:

Contact Facebook:

Part II: Describe Your Company / Business



What Kind of Business Does Your Company Run?

This is an important question because it’s the first step towards getting to know your business structure. It will help us assess your company’s needs in terms of relative design, and it is also a gateway for strategic brainstorming.

What is your company’s reputation?

For an online presence especially, reputation is everything. We want to design a site or logo that reflects the reputation of your business. If your business reputation is having a hard time staying afloat due to negative feedback, then whatever we design for you either has the power to follow the same path, or attract positiveness. Also, does the company have a good reputation for satisfaction, quality, or timely service? These are all elements that affect the design.

Do You Have Any Competitors, if so, How Do You Differ?

Although this may have an obvious answer (if we’ve done our research) we still ask this question to get a feel of what you believe is your competition. More than likely you have a much better idea of who you are competing with. Knowing your competitors will allow us to rule out any similarities between all of their existent designs.

Part II: Describe Your Company / Business (cont.)

Please describe your typical customer like?

Is the typical customer foreign to the market you target? How do you interact with your customers? Does the typical customer speak a different language? These questions are vital to the aesthetics and/or usability of your design.

What is your target audience? What kind of visitors are you expecting on your website (income, interests, gender, age)?

Different from what the typical customer is like, you must have a deep understanding of what audience you are currently trying to target. Maybe you are trying to steer away from your typical customers and move into a different niche, or you are  looking to redefine and expand your customer base, whether one or the other it doesn’t matter, knowing exactly what audience you are  aiming to target is key to the development and success of the design.

Part III: Describe Your New Website Project

How Do You Envision the Finished Project?

Your “website elevator pitch”. What do you intend to use your website for? Briefly describe your overall vision for your new website...

What actions do you want visitors to take on the site? 

Site can sell products, provide information, educate, make visitor to make a phone call or fill out a contact form. Depending on the your  needs the website structure, functionality and design can vary substantially.

Do you have any color preferences, or a particular look and feel for the website? Do you have a logo and the appropriate artwork files?

Insert some links to site’s that you enjoy using or you like the layout or functionality of. 

Part III: Describe Your New Website Project (cont.)

What do you NOT want on your site in terms of text, content, color, graphic elements? 

Well, some people can’t stand blue color and office people images while others will require it. ie. - NO flash, NO blinking text, etc.

SITEMAP

If possible please outline your new website's pages: 

Below is a list of the basic pages we feel any website should have. Please take away or add to this list as needed. Note that an e-commerce site also includes the addition of the check out pipeline. ie. - the cart, and check out pages. Use the site map below to list any additional pages you may require.

1. Home Page

2. About Us – your company storytelling

3. Products / Services

4. Gallery / Portfolio/Case Studies – why someone should buy from your company

5. Resources

6. Contact Us – includes a contact form, contact info, map/directions

***THE FOLLOWING QUESTIONS ARE INTENDED FOR E-COMMERCE WEBSITES***

Payment Processors
How do you plan to process website payments? Example: Paypal, Authorize.net, etc. Some processors may require additional fees

Shipping

How do you plan on handling shipping? You have several options here and every business is different.  We listed some of the more common methods we've worked with below:

· FREE Shipping: has really grown in popularity over the last few years. Clients build shipping into their price and use the term”Free Shipping” as an incentive

· Flat Rate Pricing: one rate is applied to ALL products shipped

· Custom Shipping Classes: custom rules are configured to handle shipping. Example: you might be using USPS for shipping but you have some fragile items in your catalog that are more expensive to ship. You could program a class to handle this and then in your “Add A Product” dashboard you can choose this class for the shipping options.

· Shipping Carrier:  Example: UPS, USPS, DHL – using this method will require the cart to use the shipping carrier's modules. Some additional fees may apply.

Products
How many categories do you have? How many products do you have? What option sets will you need? Can you provide your product catalog in CSV format for importing?

Before adding one product to your e-commerce website you have to make sure you have your product categories and the available options for all of  the products ready. Example: a Men's t-shirt might require an option for size and an option for color. This would be two option sets, one option set that handles the available sizes and one option set that handles colors.

Special Features
Are there any unusual or special features you would like your cart to have? We'll try to help identify these and make recommendations  based on your industry, after we learn more about your project. Some examples:

· a private, members only area

· support for wholesale accounts

· customer accounts – users can log in and view previous orders

· user wish lists

· Product image water marking

Part V: General Questions


Who will be the contact person for this project and what will be the turnaround time?

There’s nothing wrong when a number of people are responsible for the project. But to avoid multiple and often conflicting inputs we recommend one main contact. Please include a preferred launch date for your project.

Who will be responsible for maintaining the website and how much time will he or she have for it?

How do you plan on updating and maintaining your website? What are the skill levels of the person who will update the  website? Can they maintain html or is there a  need for a Content-Management-System? Would you be interested in receiving a quote for a month-month service contract with discounted hourly rates?

What is the proposed budget for your website?

One of the most important and often misunderstood questions to ask. We have some of the most competitive pricing in the industry for the level of quality service and results that we provide but before we proceed researching and building a custom proposal outlining your project we must confirm that our services are a good fit for your organization. Please provide a ballpark range of what you intend to spend on your new website. We can't lower our prices but maybe we can remove features/pages to reduce labor and costs to meet your target.

Do you have any questions of your own?
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